2017
Media Planner
Knowledge.
Experience.
Integrity.

i

Ways to Advertise with the Appraisal Institute
VALUATION MAGAZINE

is the quarterly magazine of the Appraisal Institute. It brings news
and features of the real estate valuation profession to more than 32,000 readers across its print
and digital formats.
Valuation is focused on AI Professionals as its core audience. In recent surveys readers of
Valuation overwhelmingly find its content valuable. The winner of more than half a dozen national
and international awards, Valuation is an indispensable source of information for real estate
valuation professionals.

VALUATION DIGITAL is the interactive edition of the magazine. Print ads purchased in
Valuation are automatically included in the digital edition free of charge. Each issue of Valuation
appears online where it can be accessed by licensed appraisers, appraisal clients, students and
the media. Even more advertising impact can be achieved with the purchase of additional digital
ads that will further highlight your message to these key audiences.

APPRAISER NEWS ONLINE E-NEWSLETTER

is the Appraisal Institute’s timeliest digital
publication. Covering the latest issues affecting the valuation profession, ANO is published
weekly and reaches over 30,000 AI Professionals and their colleagues.

RESIDENTIAL UPDATE

is sent monthly to residential professionals of the Appraisal Institute.
This important newsletter recaps the most pertinent issues in the residential real estate
valuation profession.

WWW.APPRAISALINSTITUTE.ORG
This resource for appraisers, other real estate professionals, clients and consumers offers the
latest news and information about the valuation profession, details on programs and publications
and much more. Ads placed on high traffic areas may be seen by thousands every month.
Choose from a variety of placements!

REACH TOP PERFORMING VALUATION PROFESSIONALS

AND INFLUENCE THEIR BUSINESS!
1

New Opportunities in 2017

Tell your story and engage Appraisal Institute
professionals with our new content driven ads:
•

•
•

special advertising section

spotlight

Content advertising in
Valuation magazine

For appraisers, the ability to quickly find and access
accurate property data and create appraisal reports is more
important than ever. as a result, information technology
is playing an increasingly critical role in the industry. But
managing and operating that technology can be complex
and costly, making it difficult to take advantage of today’s
sophisticated tools.
With that in mind, XYZ data has developed a comprehensive, flexible suite of applications that can help appraisal
firms of all sizes streamline research and increase productivity and accuracy in developing key reports. the suite —
known as val-data — includes a range of applications for
appraisers, such as:

“Spotlight advertorials” are designed
to provide a detailed snapshot of your
company, service or product.
We will design your ad—you simply
provide the content and your logo.

Faster Access to
Data — and Insights
XYZ DATA

New! Content advertising!
• Val-Data Research, which provides flexible access to
accurate public-records data on more than 130 million
parcels of land.
• Val-Data List, a tool for building affordable, targeted lead
lists based on current customers’ traits, allowing businesses to move beyond mass mailings to take a more
targeted approach to marketing.
• Val-Data Housealyzer, a risk-management tool that combines a variety of property-related data — sound elements,
avMs, building permits and more — to create in-depth,
insightful property reports.
• Val-Data CompSight, a tool that lets customers quickly
see and understand the comps being used in the valuation
of a property.

Priced in line with a traditional full page
ad, Spotlight advertorials provide a
powerful way to be heard.

“The Val-Data

suite gives large and
small valuation firms
cost-effective access

to sophisticated analytics
and research tools.”

the val-data applications can operate as individual, standalone solutions, or as a comprehensive toolset — they are
pre-integrated and designed to work together. XYZ data
also offers them “as-a-service” over the internet, allowing
companies to use these tools on an as-needed basis, without having to maintain systems in their offices.
“the val-data suite gives large and small valuation firms
cost-effective access to sophisticated analytics and research
tools,” says Buddy Jones, vice president of development at
XYZ data. “that means they can operate more efficiently,
with increased speed and accuracy, while providing higher
levels of service to the customer.”

Note: Interested advertisers would provide a brief
overview of advertorial for Appraisal Institute’s
approval before writing an agreement. Limit two
advertorial ads per issue of Valuation magazine.
Content is 300-400 words.

For more information: XYZData.com/Val-Data

www.appraisalinstitute.org
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Digital Banners in AI Career Center
Reach users of Appraisal Institute’s virtual job
board for appraisers and those hiring:
•

 areer Center is a high traffic area, averaging
C
over 12,000 visits per month.

•

A ds are placed alongside important content
to enthusiastic job seekers and employer
organizations.

•

 anners bring users to your website after being
B
noticed on AI’s highly targeted site!

See page 7 for pricing details

300x250
Medium
Rectangle

468x60 Banner Ad
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Valuation magazine
Appraisal Institute’s Quarterly Magazine
The Appraisal Institute’s quarterly magazine is mailed to about 18,000 valuation professionals.
The digital edition is distributed to more than 32,000 individuals in the valuation profession and viewed
on the website by many more.

Valuation 2017 Rates
FOUR-COLOR
ADVERTISING RATES
Ad

1x

2x

4x

2-page spread

$8,860

$7,943

$7,441

Inside Front Cover

6,224

5,444

5,133

Inside Back Cover

5,946

5,223

4,824

Back Cover

8,543

7,709

7,347

Full page

4,646

4,228

3,974

2/3 page

3,638

3,271

3,137

1/2 page horizontal

2,714

2,700

2,231

1/2 page island

2,714

2,700

2,231

1/3 page vertical

2,175

1,971

1,905

1/3 page square

2,175

1,971

1,905

Rates and Discounts

Valuation readers overwhelmingly

Total number of insertions within a consecutive
12-month period determines rates. Two-page
spreads count as single insertion.
Advertising agencies receive standard 15 percent
discount off display advertising gross rate.

find its content valuable,
according to the most recent
independent surveys.

Your print ad is included in
the fully interactive digital
edition free of charge.
For additional information about print rates, contact Celeste Reding
at advertising@appraisalinstitute.org or 312-335-4483.
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Valuation 2017 Calendar
Valuation magazine
VALUATION MAGAZINE DELIVERS THE STORIES BEHIND
THE HEADLINES:
• Timely and informative articles on trends in real estate valuation.
• Ongoing coverage of important legal issues affecting valuation professionals.
• Insight into the business of valuation.

Plus: Read Valuation’s regular columns and departments, which include:
• News from around the valuation profession that impacts your business;
• Reviews of latest high-tech resources for appraisal professionals;
• Insurance tips and other small business tools; and
• The PwC Real Estate Investor Survey; quarterly economic indicators
and additional market data.
* BONUS DISTRIBUTION
Your message reaches a wider audience (200,000 professionals!)
via bonus distribution at 16 professional conferences and trade shows
throughout the year.
2017 trade shows include:

SEND EDITORIAL INQUIRIES TO:

• MBA/CREF Multifamily Servicing & Technology
• American Real Estate Society Annual Meeting
• Valuation Expo
• Appraisal Summit and Expo

Jay Schneider
Executive Editor
jschneider@appraisalinstitute.org
312-335-4459

For a complete trade show distribution list,
contact advertising@appraisalinstitute.org.

Issue

Editorial Copy Due

Ad Space Closes

Ad Material Due

Mail Out Date

First
Quarter

December 17

February 1

February 14

March 17

Second
Quarter

March 27

April 26

May 15

June 16

Third
Quarter

June 29

August 1

August 14

September 15

Fourth
Quarter

September 20

October 23

November 2

December 9
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• Do not position critical elements (particula
• Do not
16.75"
10.875"
Trim Size:
within
onex half
inch of trim size.
within

Trim Size: 16.75" x 10.875"
Bleed Size: 17.75" x 11.875"

Valuation 2017 Ad Specs

Bleed Size: 17.75" x 11.875"

• Printer requires 0.5 inches for bleed.
• Printer

Valuation magazine Ad Sizes and Specs

Valuation ad dimensions

NOTES:
• Do not include crop marks in the final PDF

FULL PAGE
2-PAGE
TrimSPREAD
Size:

8.375" x 10.875"
Trim Size: 16.75" x 10.875"
Bleed Size:
Bleed Size:
17.75"
x 11.875"
8.375"
x 11.875"

FULL PAGE

BACK COVER

BACK COVER
• DoTrim
notSize:
position critical elements
(particularly text)

Trim Size:8.375" x 10.875"
size.
Trim
Size:
8.375" x 7"within one half inch of trim
Bleed Size:
8.375" x 7"
8.375" x 11.875"
Bleed Size:
Size:
• Printer requires 0.5 inchesBleed
for bleed.
9.375" x 7.5"
9.375" x 7.5"

1/3 PAGE

FULL PAGE
Trim Size:
8.375" x 10.875"
Bleed Size:
8.375" x 11.875"

2/3 PAGE

1/3
PAGE 2/3 PAGE
4.312"
PAGE
BACK COVER
(vert) 4.312"
x
1/2 PAGE
(vert)
2" x
x
1/2 PAGE
9.125"Trim Size: (island)
2" x
9.125" 9.125" 1/2 PAGE (island)
x 7"
9.125"
8.375" x 4.375"
7"
(horizontal)
4.375" x 7"
6.875" x 4.875"
Bleed Size:
9.375" x 7.5"

AD SIZES (Inches)
2-page spread full bleed
2-page spread
no bleed
2/3 PAGE
4.312"
Full page/full
bleed
x
2/3 page 9.125"
1/2 page horizontal

1/3

17.75” x 11.875”
16.75” x 10.875”1/3
PAGE
8.375” x 11.875”
(vert)
1/2 PAGE
4.312”
x 9.125”2" x
(island)
9.125"
4.375"
6.875”xx 7"
4.875”

1/2 page island

4.375” x 7”

1/3 page square

4.375” x 4.375”

1/3 page vertical

2” x 9.125”

1/

(square)
4.375" x
4.375"

(s
4.
4

1/2 PA
(horizo
6.875" x

All images must be CMYK or Grayscale
1/3 PAGE
EPS or (square)
JPG files with a minimum resulting
resolution
of 300
4.375"
x DPI. Adobe PDF format
using the
PDF/X-1a:a2001
specification
4.375"
is preferred
NOTE:
D
 o not position critical elements
1/2 PAGE
(particularly text) within one half
(horizontal)
of trim size. Printer requires
6.875" x inch
4.875"
one half inch on all sides for bleed.
DO NOT INCLUDE CROP MARKS
FOR THIS PUBLICATION.

Ads must be sized according to these requirements. The publisher reserves the right to reject ads or, when
possible, to resize materials and to charge for those services involved if the correctly sized ad is not provided
by the materials deadline.
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Valuation Digital
Valuation Digital
•

The digital companion to Valuation in print.

•

Circulation: 32,000. Average open rate: 30% per issue. Sent in waves two weeks apart.

ADVERTISING OPTION

STANDALONE

Banner Ad

COMBINED*

$2,260

Each issue has top-of-page banner ads that carry
over from page to page; stay in front of readers
no matter which article they are accessing.

$1,130
728x90 Banner Ad

SPECS
• Image size: 728 w x 90 h pixels (industry standard)
• Supported media type: .jpg, .gif
• Support for JavaScript ad tags
• Ad tag must work in an iFrame
• Ability to link to a URL, if provided

Button Drawer Ad

180x150
Button
Drawer

$900

$450

Each issue has one shelf ad positioned at the bottom
of the navigation panel; stay in front of readers
no matter which article they are accessing.

728x90 Banner Ad

SPECS
• Image size: maximum 180 w x 150 h pixels
• Supported media type: .jpg, .gif
• Support for JavaScript ad tags
• Ad tag must work in an iFrame
• Ability to link to a URL, if provided

Static blow-in

180x150
Button
Drawer

$1,100

Enhance the value of your print ad (which
automatically carries over into the online edition
free of charge!) with the addition of a blow-in ad.

$715

728x90 Banner Ad

SPECS
• Image size: suggested maximum – 500 w x 300 h pixel
(smaller images are acceptable)
• Supported image type: .jpg, .gif
• Platform: web, iPad app
Please provide:
The ready-to-use image or animation URL,
if the blow-in should be linked

500x300
Static
Blow-In
180x150
Button
Drawer

*Discounted ad when combined with print purchase.

For additional digital advertising options, please contact Celeste Reding
at advertising@appraisalinstitute.org or 312-335-4483.
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Appraisal Institute Website Ads
www.appraisalinstitute.org
Align your company with the Appraisal Institute by advertising on one of the website’s most viewed pages!
BANNER SPECS AND
RATE PER MONTH

MEDIUM RECTANGLE SPECS
AND RATE PER MONTH

POSITION

VISITS
PER MONTH

728 x 90

$630

300 x 250

$315

Find an Appraiser

26,180

728 x 90

$525

300 x 250

$210

Education

6,090

728 x 90

$525

300 x 250

$210

My Appraisal Institute

2,835

728 x 90

$525

300 x 250

$210

Online Store

1,304

468 x 60

$525

300 x 250

$210

Career Center

12,268

Metrics: Based on 12-month average from Oct. 1, 2015–Sept. 30, 2016.

Website ads will display on a rotating basis.

300 x 250 Medium Rectangle
SPECS

• Image size: 300 w x 250 h pixels (industry standard)
• Supported media type: .jpg, .gif
• Support for JavaScript ad tags
• Ad tag must work in an iFrame
• Ability to link to a URL, if provided

728 x 90 Banner Ad
SPECS

300x250
Medium
Rectangle

• Image size: 728 w x 90 h pixels (industry standard)
• Supported media type: .jpg, .gif
• Support for JavaScript ad tags
• Ad tag must work in an iFrame
• Ability to link to a URL, if provided

728x90 Banner Ad

NOTE ABOUT ELECTRONIC ADS: All banners and buttons
must be viewable by all major web browsers. It is the sole
responsibility and obligation of the advertiser to know the nature
and operation of website browsers for the compatibility of the
banner or button. All target URLs submitted by advertisers must be
valid. Any banners with invalid URLs will be removed.

300 x 250 Medium Rectangle
SPECS

• Image size: 300 w x 250 h pixels (industry standard)
• Supported media type: .jpg, .gif
• Support for JavaScript ad tags
• Ad tag must work in an iFrame
• Ability to link to a URL, if provided

468 x 60 Banner Ad
SPECS
300x250
Medium
Rectangle

468x60 Banner Ad

•
•
•
•
•

Image size: 468 w x 60 h pixels (industry standard)
Supported media type: .jpg, .gif
Support for JavaScript ad tags
Ad tag must work in an iFrame
Ability to link to a URL, if provided
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E-newsletter Ads
Appraiser News Online
Informative digital e-newsletter is delivered weekly and
covers the latest issues affecting the valuation profession.

RATE/WEEK

POSITION

SPECS

RATE/WEEK

Premium 1

120 x 240

$420

Premium 1

120 x 240

$235

Premium 2

120 x 240

$370

Premium 2

120 x 240

$210

Premium 3

468 x 60

$340

Premium 3

468 x 60

$185

Regular 4 and 5

120 x 240

$290

Regular 4 and 5

120 x 240

$155

Regular 6

120 x 90

$290

Regular 6

120 x 90

$155

Regular 7 and 8

468 x 60

$290

Regular 7 and 8

468 x 60

$155

Distribution: 32,000
Open-rate: 24.25%*
Click-through: 5.9%*

METRICS

468 x 60

PREMIUM 1

120 x 90

REGULAR
6

120 x 90

REGULAR

120 x 240

PREMIUM 2

REGULAR
6

REGULAR 4
REGULAR 7 468 x 60

120 x 240

120 x 240
120 x 240

120 x 240

PREMIUM 2
REGULAR 4

120 x 90

PREMIUM 3 468 x 60

REGULAR 5

REGULAR 7 468 x 60

Distribution: 6,000
Open-rate: 27.4%*
Click-through: 6.17%*
*Average per issue from Jan.–Nov. 2016

120 x 240

PREMIUM 3 468 x 60

PREMIUM 1

*Average per issue from Jan.–Nov. 2016

REGULAR 5

METRICS

120 x 240

SPECS

Monthly e-newsletter recaps the most pertinent issues in
the residential real estate valuation profession.

120 x 240

POSITION

Residential Update

120 x 90

REGULAR

468 x 60
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The Appraisal Journal Sponsorship
Support the most well-known and highly respected
journal among real estate appraisers.
The Appraisal Journal is a scholarly publication that features articles
written by the best and brightest in the valuation profession.
It was instituted in 1932 (almost 85 years ago) as a forum for discussion of the latest
thinking on valuation and to encourage the pursuit of professional excellence.
Today, the Journal is read by nearly 24,000 Appraisal Institute professionals and
subscribers in the United States and around the world.

Support for The Appraisal Journal can be pledged via
sponsorship of three awards each year to recognize
editorial excellence in this hallmark publication:

ARMSTRONG/KAHN AWARD

SWANGO AWARD

RATCLIFF AWARD

Most outstanding article

Best article by a practitioner

Outstanding article by an academic

2015 recipient:
“What’s So Special about SpecialPurpose Property?” by Ron Throupe,
PhD, MAI, Kay Zhang and Xue Mao

Past recipients include professionals
from Cushman & Wakefield

Past recipients include authors
from University of North Carolina
and Temple University

Levels of article awards sponsorship are as follows. Platinum, Gold and Silver sponsors all receive acknowledgement in each issue
and email announcements of The Appraisal Journal!

PLATINUM: $5000 Annual Commitment
• Prominent mention in The Appraisal Journal
• Recognition at Appraisal Institute events
• Your ad featured on The Appraisal Journal homepage for 12 months
• 20 percent discount on Appraisal Institute advertising and Annual Conference Sponsorships
• Static pop-up ad in one issue of Valuation digital

GOLD: $2000 Annual Commitment
• Prominent mention in The Appraisal Journal
• Your ad featured on The Appraisal Journal homepage for 6 months
• 15 percent discount on Appraisal Institute advertising and Annual Conference Sponsorships

SILVER: $1000 Annual Commitment
• Prominent mention in The Appraisal Journal
• Your ad featured on The Appraisal Journal homepage for 3 months
• 10 percent discount on Appraisal Institute advertising and Annual Conference Sponsorships

To Become an Appraisal Journal Sponsor, Please Contact:
Nancy Bannon
Managing Editor
312-335-4445
nbannon@appraisalinstitute.org

9

